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CASE STUDY

THE CLIENT
DentaQuest is the nation’s leading oral health organization. The 

Boston-based organization manages dental and vision benefits 

for 27 million Americans. They provide outcomes-based, cost-

effective dental solutions for Medicaid and CHIP, Medicare 

Advantage, small and large businesses, and individuals 

nationwide. 

THE CHALLENGE
DentaQuest had multiple platforms supporting their Find a 

Dentist tool. The online search experience wasn’t ADA compliant 

or mobile responsive or easy to use. Another pain point was that 

creating branded experiences for their many health plan clients 

required custom IT application development, carrying heavy 

costs. DentaQuest was challenged to improve the consumer 

experience themselves due to a lack of analytic capabilities. 

That meant the team had no insights into user behavior in order 

to improve the digital experience. 

THE SOLUTION
DentaQuest selected HealthSparq to power its Find a Dentist 

tool. Leveraging the HealthSparq One platform, patients can 

find the right dental care at the right time from their computer 

or phone. Members can easily search for dentists by name or 

specialty, or services by location and type.

A ‘FIND A DENTIST’ 
EXPERIENCE TO SMILE 
ABOUT: DENTAQUEST 
+ HEALTHSPARQ
“Selecting the right partner in HealthSparq 
to provide a best-in-class provider directory 
was a strategic decision in building a 
digital ecosystem to meet the needs of our 
customers and our business. HealthSparq 
One is a good fit for us because of its ability 
to be configured for our multiple clients, 
is designed with the end user in mind and 
provides our organization operational 
efficiencies.” 

THE RESULTS
The new Find a Dentist experience powered by HealthSparq now 
supports millions of members across more than 90 clients and 27 
states for all DentaQuest products including Medicaid, Medicare, 
Commercial, Personal Dental Plans and Marketplace Plans. A year 
later, DentaQuest reports the following results:

• 100% CMS compliant – With CMS and ADA 508/WCAG AA 
regulations and technology certified NCQA HIP-4 compliant

• Custom branding with ease – Matched to meet client 
requirements, whether look-and-feel for the user interface, or 
contractually required terminology, all at no additional cost

• A better customer experience – Selected by DentaQuest’s 
Customer Experience Office for its intuitive user experience, 
the HealthSparq one platform is also making their 
members lives easier, or as one member in Kentucky put 
it in DentaQuest’s online survey: “I can’t think of anyway of 
improving my experience. It was simple and user friendly. I 
love the way it is set up so easy to navigate and find what you 
are looking for. It took me less than 20 minutes to find what I 
was looking for and to find the directions. Love the site. Keep 
up the great work.”

• Mobile friendly – 53% of traffic to the Find a Dentist tool 
is accessed via mobile device across all user types (e.g. 
members, providers, clients, etc.), indicating mobile as the 
preferred method by customers

• Rich analytics – The data team has a detailed view of 
member behavior to measure success, spot trends and make 
data-driven decisions around member communications 
and support with HealthSparq’s value-based reporting and 
clickstream data analytics  

-VICKI WHICHARD, VICE PRESIDENT OF CUSTOMER 
EXPERIENCE FOR DENTAQUEST
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